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Methodology:

Oct 12. 439 e-mail  
announcements. 

Oct 20. Reminder.

Oct 25. Closed.

153 responses



Question 1.

Which of the following 
best describes your role 
in working for your 
particular byway?    



1 Volunteer 25 16%
2 Employee of a not-for-profit organization 30 20%

3 Owner or employee of a business such as 
a consultant, vendor, or contractor 18 12%

4 Employee of regional or local government 23 15%
5 Employee of a state government 16 10%
6 Employee of the federal government 27 18%

Other, please specify 14 9%

Total 153 100%



1 Other Government

2 Created a non-profit to Create a National Scenic 
Byway

3 Former Director, Interested Party
4 contractor for non profit
5 University
6 tribal scenic byway through reservation
7 Volunteer and Byway developer.
8 Employee of a province government (Québec)
9 Tribal Government
10 Resource Center employee
11 interpretive consultant
12 Consultant for non-profit
13 Non employee Interested in Byway program
14 Visitors Bureau



Question 2.

How long have you been 
involved in scenic byway 
work? Please enter 
number of years.    
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Question 3.

Whose interests should 
the National Scenic 
Byway Foundation serve? 

Please select all that 
apply.    



1 Its members 77 51%

2 The 150 designated National Scenic Byways and 
All-American Roads 122 81%

3 State designated byways 62 41%

4 Other designated highway routes 14 9%

5 State byway coordinators 79 52%

6 Byway visitors 85 56%

7
Others in the byway community (e.g., byway 
businesses, attractions, vendors, consultants, 
local governments, etc.)

68 45%

Other, please specify 16 11%



1 don't really know that much about it -so can't comment

2 international groups who have an interest in building a byway/byway 
organizations.

3 all state and national scenic byways
4 byway residents
5 Tribal byways and coordinators
6 Federal agencies

7 It should represent the grassroots efforts of the program for policy, 
legislation and funding

8 Al byway organizations, regardless of official designation
9 Schools to teach history, culture, etc. of area

10 Political action group for byway program

11 Preservation of the historic sites and education of the area the byway 
covers

12 local communities
13 local residents
14 Byway organizations, partners, members

15 Other non-profit groups for Federal Land Management Agencies, National 
Heritage Areas and National Trails.

16 Federally partners as well



Question 4.

How should the National 
Scenic Byway Foundation 
be organized to be of 
greatest value to you? 



1 As a foundation 40 27%
2 As an association of America's Byways 30 20%
3 As an association of byways of all types 46 31%
4 As a registered Congressional lobbyist 22 15%

Other, please specify 12 8%
Total 150 100%



1 All of these are important--the key is to achieve funding. Funding 
drives promotion, improvements, etc. And those drive visitors.

2 We need a foundation and an association - not sure how best to 
organize that.

3 I am not sure
4 unsure
5
6 Whichever is best to receive funding
7 not sure
8 I am not sure

9 As a foundation that supports the byways communities and leaders 
educating the legislatures about their needs

10 this list does not allow for multiple possibilities
11 I wish I knew what each of these means.

12 As an association of America's Byways AND as a registered 
Congressional lobbyist



Question 5.

In which of the following 
functions should the 
National Scenic Byway 
Foundation partake? 
Please select all that 
apply.

The Foundation should...



1 Not advocate for byways 1 1%
2 Advocate for byways with members of Congress 116 77%
3 Advocate for byways with the FHWA in Washington 132 87%
4 Advocate for byways with State DOTs 90 60%

5 Advocate for byways with the America's Byways 
Resource Center 92 61%

6 Certify professional byway leaders 30 20%
7 Conduct national byway conferences 63 42%
8 Conduct regional byway conferences 57 38%

9 Recognize individuals who make significant 
contributions to byways and byway programs 68 45%

10 Research byway program performance and issues 65 43%
11 Evaluate byways for redesignation 25 17%
12 Administer grants 49 32%
13 Market the America's Byways collection 69 46%

14 Provide byway related news and communications 
outside of government channels 92 61%

15 Serve as the non-profit partner of the NSB Program 111 74%
Other, please specify 15 10%



1 Consider an organization that makes money and finances projects.

2 Once again, without any other entity doing the marketing and education 
effectively, it is very easy to ask the foundation to do that...

3 Seek non-government sources of funding for byways, including ideas for 
locally-generated funds.

4

5
Become a source for match funding for grants. And, automatically provide 
a list of match funding sources to each byway that is awarded a federal 
grant.

6 Develop a vision for the program and standards
7 coordinate and include tribal and federal partners
8 function as a trade organization for byway organizations
9 Professional development organization

10 Since very few others including FHWA are marketing America's Byways it 
may fall to the NSB Foundation to market the collection.

11 Pursue sponsorship on a system-wide basis
12 Advocate with regional, state, and national mayors associations
13 support national conference
14 Serve as non-profit funding recipient/partner for individual Byways
15 Provide incentives for America's Byways to be their best!



Question 6.

How should the National 
Scenic Byway Foundation 
be sustainably funded? 

Please select all that 
apply. 



1 Membership dues 92 61%

2
Apply through cooperating states for a multi-state 
National Scenic Byways Program grant for marketing, 
program development, etc. 69 46%

3 Grants from other funders (not through the National 
Scenic Byways Program) 110 73%

4 Merchandise sales 47 31%
5 Conference registration fees and sponsorships 71 47%

6 Fundraising events such as auctions of donated gifts and 
services 66 44%

7 Subscriptions to an online Byway Journal 35 23%
8 Memorials 56 37%
9 An endowment 88 59%

Other, please specify 16 11%



1 Don't think you want FHWA/Byway grants as that may severely limit what avenues 
you can pursue, such as talking to congressmen & women.

2 Corporate Sponsorships, Community Funding, Angel Donors

3
Money-making ventures such as publishing articles for a price or training manuals 
that are sold and the money made available for projects on a competitive basis 
(grants).

4 If the foundation takes on the marketing functions then the NSBP should fund it 
somehow

5 We have merchandise we sell through retail outlets and would just as soon split the 
profits with you...as it is all travel related.

6 Advertising sales on foundation websites and communications
7 however you can get it!
8 A combination of: a % of the gas tax + a % of the national tourism budget
9 corporate sponsorship / partnerships
10 Unsure
11 FHWA
12 focus on financial, private and citizen advocate support to byways orgs
13 Charging for national marketing of individual Byway events and schedules
14 Membership dues would have to be extremely low

15 Basically any type of fundraising befitting a national organization that will be the 
advocate to Washington

16 Through a national-based fundraising campaign



Question 7.

How satisfied are you 
with the current byway 
related services of each 
of the following 
organizations?

Please select one 
response per row.



Top number is count of 
respondents selecting 
this option.

Not 
satisfied 

at all

Not very 
satisfied

Some-
what 

satisfied

Very 
satisfied

Complet
ely 

satisfied

Not sure/
Not 

applicabl
eBottom is % selecting the 

option. 1 2 3 4 5

Federal land 
management agencies 
such as NPS, USFS, 
USFWS, BLM

1 17 42 40 13 37

1% 11% 28% 27% 9% 25%

State byway coordinators 5 16 33 51 34 10
3% 11% 22% 34% 23% 7%

Tribal governments 3 16 18 11 3 96
2% 11% 12% 7% 2% 65%

America's Byways 
Resource Center

7 14 50 43 27 8
5% 9% 34% 29% 18% 5%

FHWA in Washington
12 26 58 23 8 22

8% 17% 39% 15% 5% 15%

FHWA Field Offices 9 30 35 24 7 44
6% 20% 23% 16% 5% 30%

National Scenic Byway 
Foundation

5 17 47 33 5 40
3% 12% 32% 22% 3% 27%



Question 8.

In what areas do you 
need the most help in 
achieving long-term 
byway success?

Please select up to 3 
responses. 



1 Environmental protection 22 15%
2 Marketing and public relations 77 52%
3 Dedicated source of funding for byways 109 73%
4 Organizational structure 39 26%

5 Energy infrastructure (e.g., power lines, wind turbines, cell 
phone towers, etc.) 11 7%

6 Communication with other byway leaders 43 29%
7 Fundraising expertise 52 35%
8 Volunteer support 40 27%
9 Dealing with urban sprawl 8 5%

10 Dealing with blight (e.g., neglected buildings & land, 
poverty, etc.) 15 10%

11 Legislative advocacy (i.e., lobbying) 53 36%
Other, please specify 14 9%



1 business management expertise for planning infrastructure that lasts and can be 
sustained.

2 20% matching funds for grant, help, help
3 best practices sharing

4
We need to engage the Professional Landscape Architectural Community in our 
efforts in a significant and meaningful way. Their efforts could be an enormous 
contribution to sustain our Scenic Byways.

5 don't know what success means in this context

6
Awareness building within the byway communities. Projects done by the Byway 
Assoc. are often mistakenly believed to have been done by another group, such as 
the County or the Chamber or the DNR.

7

Byways mission often overlaps with other agencies missions and as a result, too 
much organizational and financial overlap exists. The process by which Byways are 
selected seems separate from existing agency missions and as a result, everyone 
is competing for limited federal dollars with similar efforts. Better coordination, less 
overlap would help strengthen Byways.



8 No response
9 not applicable

10 Sustainability of our non-profit group

11 Data collection, monitoring and reporting to local towns and counties about how to 
make the most of economic return opportunity from local Byways

12 Making sure local planners recognize byway objectives

13
It has become apparent that long term success for most Byways is very dependent 
on the ability to pay a professional person to manage and market it. The idea of 
volunteers and grass roots was a good one, but I think the reality has shown it is not 
feasible if a truly quality product is expected.

14 Working capital for operating expenses $500-$600 per year



Question 9.

How can the National 
Scenic Byway Foundation 
be of greater service to 
you? 



1

Taking on roles that State DOTs, FHWA, and Resource Center cannot do 
because of their tie to governmental roles. Advocacy for program, lobbying, 
fundraising, arm twisting, making the Byways known to American public (and 
foreign markets)in innovative ways not available to govt. entities.

2 By partnering with other byway related organizations.

3 Provide marketing dollars to promote the designated byways--or provide 
insight on how byways can find money.

4 Make sure that we get support at the National level.
5 To serve as the advocacy and fundraising arm for the National Program.
6 Member services to businesses that exist along the byways....

7 Provide a communications mechanism for byways issues as you are doing 
now - thank you!

8 As yet uncertain of Foundation's mission and capacity to respond to 
question.

9 I am a landscape architect for the FS and yet I cannot use my design skills 
as part of a 20% match to WFHA scenic byway grant. That’s just wrong.



10

1. Help byway advocates see byways from the perspective of the 
TRAVELER, so they focus less on artificial geo-political boundaries, 
jurisdictions, and interests, and more on the logical connections, attractions, 
and needs of the traveler. 2. Help byway partners to learn more about and 
implement sustainability practices. A great partner in this would be the 
Yellowstone Business Partnership (see info about their UnCommon Sense, 
LINX transit, and Development Framework programs at 
www.yellowstonebusiness.org).

11

The funding for scenic byway projects is inadequate for the work that needs 
to be done. This is a poor state with low population base, and few corporate 
funding opportunities within the communities. Creative fund raising 
strategies, and development of local "foundations" for each of the byways is 
urgently needed.

12 unsure at this time

13 I am not familiar enough with your activities to answer- maybe, providing 
background on what foundation is and what it has undertaken in past

14 Call me: Cate Magennis Wyatt 540.882.4929
15 Don't know
16 I need to communicate more with the NSBF to find out.
17 More "how to" information and advocacy with federal and state agencies
18 Share Best Practices and recent projects. New technology information.



19

Advocate for byways in both Federal and State governments. The big risk to 
byways is continuing education of political leaders in the importance of the 
byway program to communities, tourism and land management agency 
partnerships.

20 Have no comment on this. Am a very small fish in the pond.
21 advocate for stable funding

22

Become the experts on where funding can currently be obtained and be a 
wolverine about finding new sources of reliable funding. Then, shepherd 
through any funding request by any nationally designated byway until they 
get their money. Help them keep trying in a timely manner (a few months at 
the most).

23 Be a voice for sustainable funding for byways.

24
Provide more education to those administering the NSBP for consistency 
purposes. Provide a channel for better communication b/w the resource 
center, FHWA and state DOT's.

25 Educate Congress and the public about byways and their impact on 
revitalizing small towns across America.

26 By funding education and professional development, and the development of 
tools and resources for all Byways partners and stakeholders.

27 Provide project support and funding support.



28 Advocacy

29
An annual conference rather than every 2 years or so. We need to be up-to-
date on everything within the NSB community. I think an annual conference 
is necessary

30 Define its role and mission and make it known to the byways.
31 create public awareness of the byway collection
32 More communication.

33 Work closely with the FHWA and state coordinators to identify eligible scenic 
routes and points of interest.

34 Showcase byway successes as prototypes of what byways can realistically 
expect to achieve.

35 Help establish a central voice and a stronger presence in the world of media 
and promotion.

36
Lobbying to secure consistent and sustaining support for the National Scenic 
Byway program. Research on issues and legislation. Advocacy and non-
political information. Call to action with solid talking points.

37 by giving us all the support you can

38 Provide wholesale merchandise for America's Byways Program to raise 
funds for local byways.

39 Increasing communication with more byway participants.



40 Mentoring and training of state byway coordinators to do care and feeding of 
byway coordinators for various byways of their state.

41 advertising byways and money for projects

42 By lobbying to get a new highway bill with byways included so the program 
can continue.

43 frequent communications - keep us updated on the issues at large.

44 I think they need to grow as an organization and mature first. They are too 
narrow in their interpretation of who they represent or scope.

45 more communications
46 communication through meeting at state level
47 Provide financial and educational support

48
Help us get back the bottom up style of organization so that those who are 
paid to work with Byways in the Public sector are hearing the needs of the 
volunteers in the private sector.

49
Make itself known to the community in which I live. Many people do not know 
about the National Scenic Foundation even though we have an All American 
Road!

50 Helping us secure a positive outcome in the next round of AAR & NSB- make 
sure there is another round



51 Communicate with us more

52
Getting tribal governments involved with the states byways. They seem to 
leave out tribes that are in the area of a byway for historical and cultural 
history.

53

By providing a national Friends group that advocates on behalf of all national 
and state and tribal designated byways in Congress, at Federal Highway 
Administration and, if necessary, with states. It should also provide 
education, marketing, small grants and other needed services that FHWA 
and ABRC cannot or will not provide.

54 I am not really sure what you do.
55 Serve as leader of nationwide scenic byway movement

56 If after nearly ten years it can get its act together then the greatest service is 
for it to go away.

57 Provide a "big name" to come to local communities on the byway to generate 
awareness, publicity, and support to organize a byway committee.

58 Pursuing projects that support the ABs collection

59

Better define how other than America Byways can be a part--what are we 
most supporting in NSBF--we already have NTHP, CF and other NGO's what 
does NSBF do-- marketing support for global USA product--alignment with 
federal partners AGO initiative, getting people out to public lands- outdoors 
with AAA, AARP, Mobile Guide, NTA etc.



60 Provide grant funding that does not require the small non-profit to raise 
matching fund before the funding is provided to the Byway.

61

By performing activities which the FHWA National Scenic Byways Program 
and the America's Byways Resource Center cannot. There are certain 
activities that these two entities are not allowed to participate in, and that 
would be an ideal role for the Foundation.

62 Maintain and increase support for Byway program.
63 Helping local byways to network and find more support
64 Assist with long-term sustainable funding sources and opportunities

65
By providing documented economic impact data for me to use to help small 
towns recognize the value of their time and energy investments in our local 
Byways

66
This is a two-way street, in that our byway needs to become a member, and 
then the NSBF can be of greater service as we are involved with developing 
policy and exposure.

67 Providing support and information on managing Scenic Byways

68 More encouragement for tourism to educate the general public to this terrific 
resource of our country to cultural history and scenic beauty

69 advocacy at the national level



70 Regional meeting and learning opportunity in the years that there is no 
National Byways Conference.

71
Promoting and sharing methods to preserve the nature of the byways: 
preserving open lands, ag lands, etc along byway to keep views and natural 
landscapes

72 Facilitating communication among Byways. Funding, grants, marketing.

73

Increased marketing. Buy-in from the "for profit" industries like the 
automobile industry, gas suppliers, motorcoach companies, hotels. If we 
cannot get our message out to the consumer then the byways will not be 
utilized.

74 Marketing of our regional Byways, especially in rural areas
75 More visibility
76 Be a link to Byway Leaders.
77 By implementing the ideas Mr. Haskett shared a couple of months ago.

78

The primary function of the SB Foundation, in my mind, is as advocate for 
the Program with Congress, Secretary of Transportation, State DOT's. That 
seems to be the main thing lacking and is becoming more apparent that it is 
something that is needed.

79

Provide advice about how to be a financially stable organization. We have an 
entirely volunteer organization. We need to raise enough money to operate, 
by stamps, pay accountant for taxes, fund training opportunities, and provide 
a match for small grants.



80
Focus on an intense national effort to market and promote the National 
Scenic Byways program. The number one goal should be to enhance 
visibility to a national audience.

81

Continue to advocate for National Scenic Byways at the national level and 
make it possible for the local byway nonprofit organization to apply for grants 
and receive funds without having to go through the bureaucratic gate 
keeping mentality of state and local government leaders. We have had to 
leave money on the table designated for our byway because of such 
restraints and attitudes.

82 The Foundation needs to provide services that the Resource Center and 
FHWA will or won't do for byways nationally.

83 National and international marketing

84

Work closer with the National Wildlife Refuge Associations, and replicate the 
very successful Friends Mentoring program that helps new and struggling 
NWR friends groups. A program like that could clearly be of value to all 
aspects of the Byway Program.

85 Public Awareness and advocacy

86

The foundation needs to be better organized and have plan of action on how 
they will advocate for the America's Byways -- national and state. They also 
need to support and partner with the NSB Program - FHWA and the 
America's Byways Resource Center in an organized/thoughtful approach so 
there is support at all levels for the efforts they wish to carry out. 



Question 10.

What does the National 
Scenic Byways program 
need most?



1
Brand Recognition with American people. Other sources of funding beside NSB 
grants. Operational funding for byway organizations (what used to be called CMP 
implementation) Set of basic standards/expectations for byway organizations.

2 Coordinated partnering as opposed in finger pointing.

3 To communicate best practices to its members--we need to get our byways into a 
more sustainable, healthy existence.

4 More communications on what you can do for the local support groups.

5

The program does not appear to have much ownership at the FHWA leadership 
levels. In previous years, the FHWA leadership served to guide the overall direction 
of the program and mission. That does not appear to be the case any longer, and 
that lack of interest is permeating throughout the program.

6
Restructuring to move financial and technical support more directly to the volunteer 
boards at the grassroots level. Passion for Place at the local level is where an 
impressive amount of work has been accomplished.

7 A customer base -- not a government base.

8
Consistent funding, knowledgeable support staff, open communications, a strong 
marketing program to develop brand awareness, a "final" policy, a way to harness all 
the positive energy flowing from the grassroots groups that make up the community!

9

More commitment from FHWA and Byway Resource Center to make designated 
NSB's get as much support as possible. If there isn't a strong state byway 
coordinator at the state DOT, the program simply doesn't work and the program will 
die on the vine.



10 Fiscal sustainability and viability over the long term, in light of more critical U.S. 
transportation priorities and burgeoning fiscal constraints.

11
More money, fewer scenic byways. One is on every state highway. Driving for 
pleasure is the # one recreation use in America, most SB's run through national 
forest lands, yet we get NO budget to manage the program.

12

1. Quality control: better discernment about what is and is not truly a nationally-
significant or extraordinary drive (if everything is special, nothing is special), and 
where those drives logically should begin and end (regardless of borders). 2. 
Accountability: better communication with byway partners about what is 
happening at FHWA, and accountability regarding deadlines for grant award 
announcements (i.e., make the decisions and awards when you say you will, and 
get the money flowing so projects can move forward!). FHWA's delays and lack of 
communication wreak havoc on local byway planning efforts.

13

Development of "templates" to be used for corridor management plans, marketing 
plans, and so forth would help byway organizations compare ideas with other 
byways. I really like the color coding of different elements in the areas delineated 
in the national materials, and think it would be a way to bring disparate plans 
together with a common format. The national program needs more funding to 
conduct regional or state workshops on a consistent basis, with specific follow up 
suggestions for local byways. The national trainers are excellent, but we don't see 
them often enough. There could also be a series of booklets related to each of the 
elements of byway organization and focus, like the MainStreet organization. For 
some rural/small byway communities, a lot of organizational support and teaching 
would be helpful.



14 better communications, a more fairer distribution of grants needs to be on merit

15
focus on what it can sustain given pressure on federal budget. Might be wise to limit 
roles to existing byways and not seek expansion or role unless revenues expand- I 
doubt state and locals will have much more in way of resources

16 Dedicated funding and SIGNIFICANT MEDIA COVERAGE to capture your wonderful 
success stories. (I can help you with this).

17 Visibility

18 Someone with an overview, a vision of greatness and a sustainable plan for getting 
there.

19 A reliable source of funding.
20 Press, recognition.

21 The National Scenic Byways Program needs to address the risks mentioned above 
by supporting the development of an organization to lobby for byways.

22 Ways to obtain funding, close contact with the small byways across the US
23 MONEY

24

They need to celebrate their nationally designated byways all the time. They need to 
make getting that designation meaningful by coming to the communities and telling 
people about it. Speak at Rotary, Lions, Chamber meetings, Historical Society 
meetings, City Council and Township meetings. Be sure everyone knows that having 
a nationally designated byway in their hometown means something. THEN...maybe 
people and business will start supporting their local byways with serious money.



25 Reinstall a national marketing professional like what Patricia McNally held to 
outreach to media, travel writers, tour operators. Attend pow wow.

26
Consistency from state to state with how the program is run. One name and logo, not 
America's Byways, All American Road and NSB. Consistency in ranking. Fund NSB 
not any state byway that applies.

27 National ad campaign

28

Serious evaluations of completed projects. Too many projects touted at the 
conferences are of dubious quality - poor design, bad legibility, too much text on 
waysides etc. Without any visitor evaluation, who knows whether these projects are 
worth the money invested in them?

29 Lobby support!
30 A Vision
31 Funding for preservation projects.
32 devoted long term leadership
33 More communication to stakeholders.
34 A sustainable organization and business model for byways.

35

There are too many "what ifs" with the NSB program right now. Considering the 
amount of time and effort that byway volunteers contribute, and the amount of time it 
takes to secure funding and see a project completed, it would be nice to have some 
clarity and direction and a commitment that the program will continue well into the 
future. Something more definitive then the continuing resolutions.



36 Provide some operational funding to help support the Byway Coordinator's efforts.

37 financial support
38 A way for sustainability. A full time fundraiser.

39 Advocacy for funding in future years when government funds are likely to be greatly 
reduced.

40 More focus and visibility.
41 protection from politicians
42 Leadership

43 A program manual for state coordinators and one for byway leaders.

44 advocacy and organizational support from the Administration. It is lost in FHWA. No 
effective marketing strategy or economic benefits of program analysis done.

45 Sustainable funding opportunities and options with clear, consistent communications

46 stable funding
47 more funding of specific projects
48 Provision for ongoing financial resources

49

Better leadership. At every Byway conference I've been to people are not sure who is 
doing what for the grassroots efforts and some of programs seem to be more of what 
they want us to get than what we need. That means better communication and 
understanding of issues from the leadership.



50 Ability to give more nonprofit assistance (marketing, especially) to the local byway 
communities. A lot of them don't even know that these resources are out there.

51 Big national push that says "Hey! look at us! We have/are the "most beautiful roads" 
in America!!

52 Know it needs funds the most- & how to get them is unsure
53 More funding and marketing
54 Better training

55
Passionate, competent, enthusiastic, dedicated leaders at the national, ABRC, state 
and local levels who care about all of the byways (not just their own) to preserve, 
enhance and promote the scenic byways as the program was originally set out.

56 Long Term Dedicated Funding.
57 Cohesiveness, and one stop shopping
58 New leadership to replace a proven ineffective board and administration.
59 New FHWA leadership in Washington that really believe in the program!

60

Too many of the Byways are struggling with how to pay this month's electric bill. The 
Byway program needs to recognize that some administrative/salary support needs to 
be made available to each Byway that achieves designation. Then, the organizations 
could spend more time and effort on projects that bring value to our "marketplace" 
instead of tin-cupping for funds to stay in business.

61 More seed money for grants.



62 Clear mandate from byways orgs in 150 collection and Federal program partners; 
DOT, DOI, USDA, DOC etc

63 funding

64
Coordinated organization....we are very confused as to how to make the public 
understand...Byway vs. National Byway vs. All American roads collection....much 
less provide understandable signage for our byway!

65 Both marketing and improvement of routes.
66 The ear of FHWA
67 Dedicated source of funding.
68 Providing grant opportunities.
69 Leadership and strategic planning for the byway organizations
70 Better face to face communication with our small towns.

71

To carry forward the importance of national scenic byways in various political, 
economic development, and tourism development arenas. A stable funding source 
for the NSBF is achieved through developing a clear agenda, that builds the 
membership, and acts as a political action group for its membership.

72 Independence from Transportation Dept. --a department and funding of own.



73 An organization to do what FHWA and the Resource Center can't do...

74 sustainability beyond the immediate Federal Budget Year.

75 more substance in the designation

76 Public recognition.

77 Improved multi state grant processes for multi state byways. Increased grants for 
marketing the byways.

78 GPS or map service of Byways, more help with rural byways

79 A way to show the economic value of the designation.

80 Like everyone, more money. For Byways to succeed they need a paid staff person to 
keep things on track. All-volunteer efforts just don't work.

81
More educational one on one conferences and meetings. We have so many 
programs in our organization that many times we forget what is required for a 
successful byway program.

82 A more cooperative attitude and feeling within the program, a more clear focus on 
where this program is headed, and advocacy on the congressional and state levels.

83 Advocates at the local level with state and federal agencies.



84

To conduct a national-based marketing and fundraising campaign. By 
and large, Americans have no clue what a byway is or that there are 
many within short driving distances to their community. The Foundation 
needs to push the envelope and market byways nationally. To do this 
requires serious money. Hence, it is time for a national campaign. This 
requires 4 key stages: 1. Develop a Vision and Marketing Plan to reach 
out Nationally. 2. Form leadership and engage byway leaders across the 
nation to support a national campaign. 3. Demonstrate what the ROI is 
to investors in the Foundation - what byways do for tourism, economic 
development and quality of life. 4. Make the Ask. Solicitation requires a 
strong grassroots commitment all across the nation by byway leaders, 
organizations, all lead by the foundation. The time is now! Let's get 
something done for the National Scenic Byways program. Let's put this 
program on the map so every American knows what a byway is, and 
what it means to their well being and enjoyment of life. Let's get out of 
the closet and into mainstream America, now!
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A local nonprofit organization leading a local byway has the capability of applying for 
and managing funds successfully like any business. It would be nice to be able to 
access funding for innovative and creative projects that enhance the byway. Support 
for interpretive materials development and installation is needed. Authentic 
experience support resources are also needed.

86 Innovative ways to distribute funding
87 Funding, staff
88 Marketing grants

89 A strong, well organized, and innovative non-profit to advocate with state and federal 
government agencies

90 Public Awareness and advocacy

91 A strong advocate group that can support the program initiatives and goals along 
with the collection of byways. Bottom of Form
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