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September 2020

Webinar, September 23 -3:00-4:00 pm ET
Managing Vegetation to Restore Views

Restoring an iconic view along the Historic Columbia River Highway Scenic Byway is
inspiring. Learn the strategies that are easy to emulate.
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Foundation

A BYWAY WITH A VIEW:

Managing Vegetation to Restore Iconic Views
September 23, 3pm ET

Nancy Brunswick  Sandra Hikari Jamen Lee
US Forest Service ~ Oregon DOT  Oregon State Parks

Presenters: Sandra Hikari, Oregon DOT, Jamen Lee, Oregon State Parks and Nancy

Brunswick, US Forest Service

Trees, shrubs and other vegetation are often critical in defining the character and the
experience of scenic byways. Over time, without management, the growth of vegetation

can also obscure important views from our byways.

This webinar shares the challenges and strategies of restoring key views along the
Historic Columbia River Highway in Oregon. The success of this project was possible
through a partnership between Oregon Department of Transportation and Oregon Parks

and Recreation Department.
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The webinar will also provide a methodology of how your organization can locate views
that need attention, assess and prescribe vegetation management treatments and
finally partner to manage the vegetation in these key locations. Examples in other states

will be shared.

See the publication on our NSBF website for Managing Visual Quality.

Sign up for the Webinar:
National Scenic Byway Foundation Webinars are a member benefit.
Members register free. If you do not remember your member code log-in, email

sharon.strouse@nsbfoundation.com.

If you're not a member, you can register online to receive access. There is a small fee,

$35, for non-members to participate through eventbrite.

Register through www.nsbfoundation.com or click here:

Member Log-In: https://nsbfoundation.com/webinars-access/

Non-member Log-In: https://www.eventbrite.com/e/a-byway-with-a-view-managing-

vegetation-to-restore-iconic-views-registration-114834023656

Thank you to our webinar co-sponsors:

American Road Magazine, Tom and Becky Repp

Classic Car Wash, Bill and Barb Lecky

Corridor Solutions, Wanda Maloney

David L. Dahlquist Associates

Design Impressions, Sharon Strouse

National Travel Center, Maree Forbes Gaughan

Sailforth Productions, Stephanie Liskey

SJPearce Consultants, Sally Pearce

Tourism Currents, Sheila Scarborough and Leslie McClellan

NEW RESEARCH
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Byway Visitor Experience Feedback — Summer 2020
Guiding Byway Leader Decisions — Part 1

Delivering a high-quality byway visitor experience is the goal of every corridor management
plan, but it is difficult to achieve without visitor feedback. Byway travelers are not required to
make reservations, check in, or buy tickets, and this makes collecting meaningful feedback
challenging. How did visitors discover the byway? What resources did they use to plan their
trip? What would have made their experience more memorable or enjoyable?

To gain insight on the trip planning needs and preferences of byway travelers, Corridor
Solutions recently surveyed 287 people who reported driving a scenic route or byway within
the past two years. The data reinforce some of what we already know about byway travelers,
but also reveal findings that warrant further exploration.

The survey began by asking respondents how they discovered the scenic drive or byway, and
as indicated below, 40% received recommendations from friends or family. This was the most
frequently selected response, which underscores the importance of delivering high-quality
experiences. The second-highest response was “Highway or road sign.” This is interesting, in
light of responses to the survey question that followed.

How did you discover the scenic
drive/byway?

Brochure, Advertisement, or Other...
GPS Suggested
Highway or Road Sign
Online Trip Planning
Map/s
Recommendation from Friends or Family
Sodal Media

Other

5 10 15 20 25 30 35 40 45

When asked what resources were used to plan their trip, the response selected most often
was, “I did not plan in advance to travel the scenic route/byway.” When considered together,
33% discovering the byway from a road sign and 36% not planning in advance for the trip, this
seems to indicate that one-third of the travelers made spontaneous decisions to take the
scenic drive. But in fact, open-ended comments reveal that numerous respondents did not
plan in advance because they were already familiar with and had traveled the route many
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times before. Some went so far as to say “the byway is a family tradition” and “we’ve always
gone that way.” In other words, they are repeat customers.

What resources did you use to plan your
trip?

Printed travel guide, map, or brochure

Scenic byway website

Social media

Tourism agency we bsite

Travel websites like AAA, Trip Advisor, etc.
I did not plan in advance to travel the...

Other

0 5 10 15 20 25 30 35 40

Some travelers did plan in advance, and their responses indicate that knowing how long it
would take to drive the route was equally as important as knowing about “things to do” along
the way. This is significant if true. It would mean that driving considerations (length of the
route, visitor services, drive time, etc.) should be featured as prominently as attractions on
websites, brochures, and other materials. This appears to be supported by responses to the
open-ended question that followed, which asked what additional information would have
been helpful for planning the trip. Numerous respondents noted the need for more
information about the roadway itself such as traffic, road construction, travel advisories, and
how difficult the road is to drive. Pricing information for food, lodging, and gas was
mentioned frequently as well.

In our October newsletter, Part 2 of this article will share the answers to “the primary purpose
of your trip” and “the top three experiences” along the scenic drive.

Our thanks to Corridor Solutions, consultant Wanda Maloney, for her quest to conduct this
byway research and serve our byway community. If you would like more information about
this survey or how it might be relevant to your byway, contact Wanda Maloney at
wanda.maloney@corridorsolutions.net.
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Strategies for Becoming RV Friendly

Each year, 40 million Americans take to their Recreational Vehicles (RV) to explore the open
road. The RV industry contributes billions to the national economy and a 2019 Economic
Impact Analysis Study found that RVing is a key part of the 2.2% of GDP dedicated to outdoor
recreation. According to the RV Industry Association, RVing is a fast-growing trend that’s
incredibly popular among Millennials and pet owners, with at least 10.5 million households
owning an RV. RVers are a growing percentage of the travelling public and byways can
become RV friendly by employing a several strategies.

One strategy for making your byway RV-friendly is to add standard roadside signage. Most
states have adopted an RV-friendly classification of signs and in Tennessee, RV-friendly
signage is administered through the Tennessee Department of Transportation’s Logo
Program. This program allows a business to be inspected for specific criteria (the facility’s
spacing and overhead clearance) and to have signage installed. The signage in Tennessee,
and most other states, is a black 12-inch diameter circular symbol with a yellow background,
featuring 8-inch black upper-case letters “RV.” Specific criteria for Tennessee businesses who
qualify for these signs include:

* Ahard surface drive with at least 12’ wide entrance and minimum swing radius of 50’.
» Overhead clearance of at least 14’

https://mailchi.mp/6e66ac8del3c/webinar-april-2-advocating-for-your-byw... 9/29/2020
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* Facilities requiring short-term parking (i.e. restaurants, tourist attractions) are required
to have 2 or more spaces 12’ wide and 65’ long with a swing radius of 50’. These spaces
must be marked ‘RV Parking’.

» Campgrounds must have 2 or more marked RV spaces at least 18’ wide and 45’ long.

* Gas stations with canopies must have 14’ clearance, and those selling diesel fuel must
have pumps with noncommercial nozzles. A pull-through 50’ swing radius is also
required.

Byway organizations should ensure that RV-specific language is included in Corridor
Management Plans and other planning documents. Businesses and attractions friendly to RVs
can increase their public engagement by featuring current, quality pictures of facilities and
establishing a profile in the Google My Business online tool. Another helpful strategy is to
have a special RV section added to byway websites, apps, or other marketing collateral.
Together, these approaches can help byways become RV-friendly and meet the needs of the
travelling public.

Article written by Mike MCClanahan, Transportation Manager 1, Tennessee DOT

Reach New Heights on New Hampshire's
White Mountains Trail
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A sheer rock wallrises to your left, the imposing Franconia Ridge pierces the sky to your
right. I-93 narrows to one lane in each direction - the only US interstate to do so. Signs
warn you to slow down but you instinctively do so anyway. A reverential silence
overcomes your vehicle as you gaze up; being tiny has never felt so magnificent. Just
when you catch your breath again, it is time to begin the byway in earnest. Welcome to

the White Mountains of New Hampshire.

The White Mountains Trail is a thrilling roadway crossing of pristine forests and wilds. Its
northern portion of US-302 passes beneath
Mount

Washington, the highest point in the
northeastern US at 6,288 feet and home to

some extreme weather. If you’re not up for a \\\\.\ R

challenging hike, visit the apex of New

England via the Auto Road or Cog Railway.

Splurge for a night’s stay at the iconic red-
gabled Mount Washington Resort or crash at a local mom-and-pop establishment.
Embrace winter by whooshing down the slopes or chitchatting with friends in a cozy

lodge. Relish the freshness of the air in any season.

On the return loop across the mountains, traverse the Kancamagus Highway - “The
Kanc” in local parlance. Built in 1959 and paved in 1964, your oohs and aahs will echo
those of previous decades’ spellbound guests. Connecting the towns of Conway in the
east with Lincoln in the west, its riveting vistas become brushstrokes of saffron and
vermillion in autumn. Either town is a great respite from the road: grab coffee or lunch, a
local handicraft, or perhaps a new sweater. While there may be a chill in the air, a
roaring fire and local hospitality will surely provide all the warmth you need before your

journey continues.

Article is written by Adam Hlasny, feature writer and NSBF board member.
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We Thank our Co-Sponsors of the Fall 2020
Byway Leader Training Program

American Road Magazine, Thomas and Becky Repp
Amish Country Byway, Holmes County Tourism Bureau OH
Boom & Bust Scenic Byway, Shreveport-Bossier Convention & Tourism Bureau LA
Cascade Loop Scenic Byway, WA
Colorado Department of Transportation
David L. Dahlquist Associates, LA
Florida Department of Transportation
Great River Road, Kentucky
Heritage Leader Foundation, OH
Kansas Scenic Byways Program
Bobby and Deb Koepplin, ND
Lincoln Highway Historic Byway, Visit Kearney, NE
Greg Marshall, NY
Pat Meade, OH
Minnesota Scenic Byways Program
National Travel Center, Maree Forbes Gaughan, PA
Camille Nowels, OH
Sally Pearce, CO
Ohio Byway Links, Inc
Oregon Scenic Byways, Oregon Department of Transportation
David and Donna Shreiner, OH
Chris Sieverdes, OH
Sharon Strouse, OH
Tennessee Department of Transportation
Tourism Currents, Sheila Scarborough and Leslie McLellan, TX and MT

Become a NSBF Member

Click on www.nsbfoundation.com, go to the 'Become A Member' page, select your preferred
membership category and either pay online by PayPal or forward a check to the National
Scenic Byway Foundation Office, PO Box 212, Millersburg, OH 44654-0212.

For questions about membership, please contact Sharon Strouse, Executive Director at
sharon.strouse@nsbfoundation.com
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Sharon Strouse
National Scenic Byway Foundation
Executive Director
sharon.strouse@nsbfoundation.com
National 3302313468
SE[N'[: PO Box 212, Millersburg, Ohio 446540212
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Thanks to these NSBF Newsletter Sponsors!
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