
2026 American Road Magazine Cooperative Advertising 
for NSBA Members, representing byways (see 
https://nsbfoundation.com/nsbf-membership/)  

 

NSBA oƯers member-to-member Co-Opportunities, including programs and 
initiatives that address digital infrastructure, market intelligence, destination 
management, professional development, consumer outreach, and group 
travel to name a few. Please refer back regularly for new programs and watch your NSBA 
newsletter for announcements.  

The American Road/NSBA Co-op is designed to lead heritage travelers to discover authentic 
America. American Road is the ideal place to inspire road trip heritage-minded travelers to 
experience scenic, authentic, intriguing, nostalgic and oƯ-the-beaten-path destinations along 
Byways in America. 

American Road oƯers print, digital, and 
broadcast/podcast opportunities: 

 Listed by Enjoy Travel Life as #1 in the Best 
Specialty Magazines for Travelers the past two 
years,  

 Designated a social influencer with a KRED 
rating of 995/1000 in the travel category,  

 Reaches 2800 Group Tour leaders. The Group 
Travel Family distributes American Road at all 
six of the conferences for the Group Travel 
Family Brands, including: 
•  Bank Travel Conference  

 •  Going on Faith Conference 
•  African American Travel Conference

 •  Small Market Meetings Conference 
•  Boomers in Groups 

There is no better place to promote your travel 
opportunities than AMERICAN ROAD. American Road clients see strong results from their 
campaigns with AMERICAN ROAD—and no wonder—more Americans are looking toward 
road-based travel for their next vacation destination. 

Benefits to both print and digital NSBA member partners: 

 All campaign activity is tracked via third-party BL.INK.com or other third-party platform 
(e.g. Robly for email marketing opportunities, etc.) 



 Spotlight on a Byways landing page on Americanroadmagazine.com - a linked logo 
placement for each byway partner on a special Byway trip planning page on 
Americanroadmagazine.com. A QR code in the magazine will lead consumers to this 
special landing page. 

 Discounts on digital & radio/podcast promotions: NSBA Members, representing 
byways, are eligible for discounts on digital and radio/podcast promotions of 25%. If a 
member also does a print ad campaign, the discount increases to 50% during the 
active print campaign. 

All NSBA member print advertisers receive the following options during their active print 
campaign: 

 Visitor Guide presence on Americanroadmagazine.com with downloadable guide or 
link to a Byway's guide. 

 Opt-in Leads. 
 Social media benefit (AMERICAN ROAD's team will post or amplify a Byway partner's 

post on our social media properties). 
½ page or more print advertisers:    

 Will also receive the opportunity to provide a downloadable PDF Trip Itinerary : 
Materials needed: thumbnail image 380 pixels in width and 280 pixels in height, 1-page 
pdf itinerary or link to itinerary, description up to 30 words. America’s Byway logo to be 
included on each Byway thumbnail as appropriate. Benefits: Entice travelers to your 
destination and promote an extended length of stay. 

2026 NSBA Member discounted print pricing w/ exclusive benefits for byway partners, 1 to 4 
issues: 

 Full page: 1x = $4,600, 2x = $4,500 each, 3x = $4,400 each, 4x = $4,300 each 
 1/2 page: 1x = $2,400,  2x = $2,300 each, 3x = $2,200 each, 4x = $2,100 each 
 1/4  page: 1x = $1,300,  2x = $1,200 each, 3x = $1,150 each, 4x = $1,100 each 
 

Contacts for information anytime:         
Becky Repp      Sharon Strouse 
General Manager, American Road Magazine Executive Director, NSBA 
becky@americanroadmagazine.com                         sharon.strouse@nsbassociation.com 
 
 
 


